
 

 Color Theory in Web Design – Practical Checklist 

To guide web designers in selecting effective and harmonious color palettes that enhance 
user experience and brand identity. 

Section 1: Understanding Your Color Foundation 

●​ 1.1 Color Wheel Basics 
○​ Have you identified your primary colors? (Red, Yellow, Blue) 
○​ Do you understand how secondary colors are formed? (Orange, Green, 

Purple) 
○​ Are you familiar with tertiary colors for nuanced variations? 

●​ 1.2 Dominant Hue Selection 
○​ What is the main color that best represents your brand or project? 
○​ Is this dominant hue clearly established? 

Section 2: Building Harmonious Palettes 

●​ 2.1 Scheme Selection 
○​ Have you considered using a complementary scheme for high contrast and 

attention? 
○​ Is an analogous scheme suitable for a calm and cohesive feel? 
○​ Would a triadic scheme offer the vibrant dynamism you need? 
○​ Action: Choose ONE primary color scheme for your main palette. 

●​ 2.2 Neutral Color Integration 
○​ Have you incorporated black, white, gray, or beige effectively? 
○​ Are neutrals used for backgrounds, text, and spacing to provide visual rest? 
○​ Do neutrals help tone down vibrant colors or make them "pop"? 

●​ 2.3 The 60-30-10 Rule 
○​ Is your dominant color roughly 60% of your layout? 
○​ Is your secondary color around 30%? 
○​ Is your accent color (often a complementary or contrasting hue) used for 

about 10% (e.g., calls-to-action)? 

Section 3: Brand, Emotion & Accessibility 

●​ 3.1 Psychological Color Meaning 
○​ Do your chosen colors align with the emotions you want to evoke? (e.g., blue 

for trust, yellow for optimism) 
○​ Have you researched the common psychological associations of your core 

colors? 
●​ 3.2 Cultural Considerations 

○​ Have you considered the cultural meanings of your colors for your target 
audience (especially if global)? 



 
○​ Are there any colors that might have unintended negative associations in 

specific cultures? 
●​ 3.3 Brand Palette Alignment 

○​ Does your chosen palette accurately reflect your brand's personality and 
values? 

○​ Is your brand identity reinforced by your color choices? 
●​ 3.4 Color Accessibility 

○​ Have you checked the contrast ratios between text and background colors 
(e.g., using WCAG guidelines)? 

○​ Is your design readable for users with various visual impairments (e.g., color 
blindness)? 

○​ Have you used accessible tools (like contrast checkers) to verify your palette? 

Section 4: Tools & Testing 

●​ 4.1 Palette Generation Tools 
○​ Have you used tools like Paletton, Coolors, or Adobe Color to explore and 

refine your palette? 
○​ Did you generate multiple variations and compare them? 

●​ 4.2 Inspiration & Examples 
○​ Did you analyze successful websites for inspiration on effective color use? 
○​ Have you considered how others have achieved color harmony and brand 

alignment? 
●​ 4.3 Feedback & Iteration 

○​ Have you gathered feedback on your color palette from target users or peers? 
○​ Are you open to iterating and adjusting your palette based on feedback and 

testing? 
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